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The candidates shall limit their answers precisely within the 
answer-book (40 pages) issued to them and no supplementary/ 
continuation sheet will be issued

f^FTT WHI

SECTION-A 

(73UT-3T)

1. Attempt all parts of the following : (10x2=20)

(a) Define Mass Communication.

(b) Define Mass Media.
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(c) Define Communication.

(d) Define SMCR.

(e) Define Selective attention.

(f) Define Active audience.

(g) Define Cross cultural.

(h) Define Theory.

(i) Define Noise.

(j) Define Encoding.

C^7) 7J33 3ft <TfWlfad 3^1

(73 ) 3tft3T 3ft MfCHtfad 3$I

(3) 7T3R 3ft 3^1

(3) 33 33 7ft 3TR 3ft 3^1

(^) 33HF337 *3F 3ft 3f73lfft3 3^1

(3) TftsFT <vJ=b 3ft MR*llfad 3iftl

(^) 3H3 33fftft 3ft ifbufad 3^1

(3) teFr 3ft 3frqrfq3 3^1

($T) «3fH 3ft 3Tt'l

(3) ^3ftfe3 3ft 3ft3T3T ^31
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SECTION-B

( ^^4—)

Note: Attempt any four questions, one question from each
unit of the following. [4x15=60]

frt oft <jtr

UNIT-I

2. "Communication plays important role in the socio economic 
development of country", comment.

“rrr wfe srrfsfar torn < 
faRRfl t" fZRToft

3. Write a detail note on various theories of communication.

TRR f^FT ftOTf R7 f*RTR Tt foR^'l

UNIT-II 

(wMd

4. What do you know about Lasswell's propaganda and its 
relevance ? Explain.

31H fR&FT Wf SIH’Pl4>dl Rlt
3 W ^STFRt f? R^'iqi
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5. Explain the Osgood and Schramm's circular model in detail 
with digram.

wj? afa ann wi c£ $ fter

UNIT-III

6. What do you understand by limited theory? Discuss in detail, 

feta $ 3T7 W Wfa f? faW 3

7. What do you understand by dependency theory ? Explain 
with Example.

fasten 3 3JH W t? <J<IS<UI W«T

UNIT-IV
(W^-IV)

8. Write a detail note on "Media Function vs. Media Uses".

“ntffai RfaTH w iter 3Tfar" fwr 
faptl

9. Explain Agenda Setting theory of mass media in Indian 
media perspective.

SWfa TftfenT fatst^T 3 RRT Rtfa^TT
■sqiW
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